
Between the years 1996 to 2000 the company 
underwent a complete make-over. Many aspects 
of the brand such as the styles, product mix, 
in-store appearance, store ambience and quality, 
underwent significant changes. Shoe Mart started 
opening stores under the umbrella of Centrepoint 
along with other retail stores such as Splash, 
Babyshop and Lifestyle from Landmark Group.

PrODUCt
Shoe Mart has a dedicated buying department 
comprising over fifteen buyers and trend 
spotters who travel the world to research and 
source the very best. The team researches styles, 
trends and designs from various influences 
such as attending international fashion shows, 
following celebrity trends and keeping tab on 
international fashion magazines and attending 
various international trade fairs as well. 
The supplies are sourced from international 
markets. The shipments arrive in the Jebel Ali 
Free Zone warehouse and are then distributed 
to the Shoe Mart stores in different territories. 
Shoe Mart is always on the look-out for brands 
that are not available in this region but are a 
favourite of many. The brand provides footwear 
for various segments and the break-up is as 
follows 31% for women, 30% for kids, 20% for 
men and 19% for accessories.

reCeNt DeVeLOPMeNtS
Shoe Mart currently has 104 stores across the 
GCC and plans on having a total of 112 stores 
by the end of 2011. Shoe Mart has expanded its 
operation to countries such as Lebanon, Yemen 
and Egypt in 2011. In September 2009 Shoe 
Mart launched its 25th retail store in The Dubai 
Mall. The largest Shoe Mart store is located at 
the Oasis Centre, Dubai with an area of 24,000 
square feet. Landmark Group has invested in 
Oracle Retail software which is highly effective 
in daily operations and makes the job of most 
key departments much easier such as buying, 
import and merchandising. The key element 
of the programme is to computerise daily 
operations, thus saving time and resources.  

PrOMOtION
Shoe Mart envisions itself as a cutting 
edge brand with a portfolio of offerings at 
reasonable prices. Promotions, marketing 
and communications of the brand are done 
through seasonal campaigns and are inspired 
by key trends seen on the runways. 
The brand’s visibility and campaigns are 
spread through various communication 
mediums namely magazines, multimedia, 
website, mall branding, radio and direct 
marketing. Shoe Mart utilises Public 
Relations and Communication as a very 
strong tool, concentrating on product 
placement and advertisements in various 
prominent fashion and lifestyle magazines. 
Shoe Mart also invests in television 
commercials which are aired on various TV 
channels in the region and across cinemas.  

   
BraND VaLUeS
Shoe Mart is committed to adapting and 
respecting local cultures as well as maintaining 
its commitment to its growing customer base. 
Shoe Mart envisions itself as being the largest 
footwear retailer in the MENA region, offering 
high-quality fashion footwear. Shoe Mart’s success 

lies in the remarkable energy and 
drive of the team that work together 
towards the brands success. The team 
believes in delivering the latest trends 
and must-have styles that are available 
in store. Shoe Mart has a long-standing 
reputation as well as multi-layered 
association with international brands, 
world-class standards and leadership 
values that are embedded in the brand’s 
persona. With a well-established retail 
network covering the UAE and Gulf, and 
a concrete understanding of the value of 
an established brand, Shoe Mart has been 
able to seamlessly integrate the elite among 
luxury brands into its portfolio.

www.shoemartgulf.com

Things you didn’t know about
SHOe Mart

Shoe Mart has over 1,900 employees across the GCC.

The approximate size of Shoe Mart stores is an 
average of 12,000 square feet.

Shoe Mart sells fourteen million pairs of shoes 
annually.

Shoe Mart completed twenty years last year,  2010.

Shoe Mart carries up to 6,000 number of styles of 
shoes and accessories across all departments 
in a store.
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Market
Shoe Mart is part of the Landmark Group - an 
international, diversified retail conglomerate with 
35 years of retail presence. Landmark’s mission is 
to completely satisfy its multi-cultural customer 
base through the best of local and international 
brands offering the latest trends and 
contemporary designs. This mission has come 
into existence through its strong partnership 
with prestigious, world-class labels. The Group 
operates over 1,000 stores encompassing a retail 
space of over ten million square feet across the 
Middle East, India, Egypt and Pakistan. The Group 
provides a value-driven product range for the 
entire family through a diverse portfolio of core-
retail brands and value-retail brands. 

Shoe Mart is the region’s leading retailer 
in fashion, footwear and accessories for men, 
women and children. This home grown brand, 
being the first of its kind in the region, offers 
a range of shoes, jewellery, bags and other 
accessories for every segment of audience 
under one roof. With seasonal 

brilliances seen in styles and 
designs, Shoe Mart offers its customers high 
quality fashionable footwear and accessories at 
impressive and reasonable prices. 

Shoe Mart stores are strategically located 
across prime destinations to cater to everyone 
in every country in the Middle East region. 

This includes 104 stores spread across UAE, 
Bahrain, Saudi Arabia, Qatar, Jordan, Oman, 
Kuwait and Egypt. The company was founded in 
March 1990 in the UAE and has grown to be a 
household name for footwear and accessories. 
It is considered to be a destination, a one 
stop shop for finds of the latest international 
footwear trends straight off of the ramp; this 
includes collections of fashionable casuals, 
formals and sporty shoes for men. For women 
the collection comprises trendsetting shoes, 

bags and jewellery to 

suit every occasion. For the 
little tots Shoe Mart houses 
a portfolio of brands such as 
Duchini, Paprika, Peppermint, 
Missy, Juniors, Barefeet, Little 
Missy and Celeste which 
are sold across all stores. 
Shoe Mart also retails 
footwear from leading 
international brands 
including Barbie, Clarks, 
Disney, Kappa, Kangaroos, 

Filanto, Imac, Lee Cooper, Puma, 
Reebok and Skechers. Shoe Mart 
has an international segment called 
‘Shoe Mart International’ which 
franchises stand alone stores such 
as Kurt Geiger, Ecco, Dumond, 
Bianco, Pablosky, Steve Madden and         
Bata (Italy). 

aCHIeVeMeNtS
In 2005 Shoe Mart’s Back to School 
advertisement was one of the finalists at The 
New York Festival which recognises the World’s 
Best Work in advertising and programming. 

For almost a decade Shoe Mart enjoyed the 
status of being the biggest footwear retailer in 
the UAE catering to every member of a family. 

From 1990 to 2000 Shoe Mart was the sole 
footwear retailer with a very large store format 
and stocking a huge variety of products for men, 
women and children of all ages.

HIStOrY
The concept of retailing through a 
dedicated store originated during the 
late 1980s in Bahrain. The Chairman of 
Landmark Group, Mr. Micky Jagtiani, led 
the company through his desire to expand 
to other GCC countries. Dubai then 
seemed to be very lucrative and under the 
supervision of Mr. Manu Jeswani, the CEO 
of Shoe Mart, Shoe Mart set up shop in 
1990 at Bur Dubai. Since its inception Shoe 
Mart has grown from a single shoe store to 
one of the largest ‘footwear and accessories’ 
retailers in the GCC. Shoe Mart started off 
as a multi-brand footwear store, catering to 
only mid to low market segments unlike the 
conventional shoe stores which offer limited 
ranges. As the perception of retail evolved, 
and international brands entered the market, 
the company changed its concept and started 

catering to the entire market segment. 
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