
printing sharpness, bright appearance, prolonged 
performance of copier, two-sided use, time saving  
longer storage period for documents 

It reduces double-feeding and paper jam in 
the copier. Furthermore every standard pack 
constantly contains 500 sheets of high quality 
paper.

In addition to these functional benefits, Double 
A has exceeded and diversified from others 
described as its unique product concepts as:
Paper that fight against Global Warming:
Double A distributes its Paper-Tree saplings to 
farmers who plant them on KHAN-NA which is 
the unused land separating the rice paddies. This 
process leaves natural forests untouched and both 
contribute to absorbing carbon dioxide in the 
Earth’s atmosphere which reduces global warming.
Paper that generates  5,000 million baht in extra 
income for farmers:
The Double A Paper-Tree farming campaign is 
implemented in order to help farmers earn extra 
income in addition to what they earn from their 
main crops. With Double A’s support, no initial funds 
are required to start farming. All that is required is 
some available land, tools and labour. After three 
years the trees reach maturity, the farmers sell the 
trees back to the company to be used in paper 
production and the extra income the farmers earn 
enhances their local community and life.
Paper that generates green energy: 
Residual waste from Double A Paper Tree is 
used to generate biomass energy to supply the 
mill with steam and electricity. Surplus electricity 
is sold back to Electric Generating Authority of 
Thailand. This saves Thailand from importing 340 
million litres of diesel oil or 10 billion Baht of 
import cost per year.

RECENT DEVELOPMENTS
2010 marks the next development of Double 
A brand through its Brand 
Social Responsibility 
campaign. Double A 
launched its “Better 
Paper, Better World” 
environmental 
awareness campaign to 
promote awareness 
on global warming 
and prevention, an 
initiative around 
the world for 
enhancing 
their clients’ 
understanding 
to perform 
business 
processes 
more efficiently 
with less 
impact on the 
environment 
by choosing 

the right environmentally responsible 
product to achieve sustainability. 

As it is known that Double A 
has utilised its business model 
aiming to achieve sustainable 
and environmentally friendly 
development, the practice allows 
Double A to possess the unique 
product concepts that differ from 

other papermakers.
After a major success of the first 

Brand Social Responsibilities campaign, Double 

A has planned to massively continue building up 
this Brand Social Responsibility image so that all 
Double A users would be proud of using a copy 
paper brand that is not only good for them, but 
is also good for people and the environment.

PROMOTION
Referring to its history, ‘Branding’ unquestionably 
is the key to success yet keeping Double A as 
the number one copy paper brand in Thailand 
and one of the top under 80 gsm. paper brands 
in international market for ten consecutive years.

Through its commercials Double A has clearly 
reflected a brand personality that is premium, 
smart, modern, professional, reliable and, most 

importantly, witty. Besides 
yielding great work and 
making the consumers 
look smart and 
professional, Double 
A aims to be a brand 
that helps put a 
smile on the faces of 
consumers.

BRAND VALUES
Double A Paper 
from KHAN-
NA is much 
better than 
other papers 
produced 
from natural 
forest or 
even from 
recycled 
fibres. Despite 
the depleting 

resources for paper production, Double A is 
determined to increase resources which help 
increase income for farmers, increasing trees to 
absorb carbon dioxide and increasing renewable 
sources to generate green energy.

Moreover since Double A Paper from KHAN-
NA has contributed a lot of good things to the 
world, in terms of environment as well as social 
and economic development, it aims to make 
consumers feel proud of using premium quality 
copy paper and taking part in sharing these good 
things with the rest of the world.

www.DoubleApaper.com

Things you didn’t know about
Double A

By using high quality pulps from Double A Paper-Trees 
each sheet of Double A paper contains 22 million 
fibres per gram which produces a smoother, flatter and 
denser sheet for No Jam copying.

“Speech”; the first TVC in Thailand that broadly made 
people recognise Double A brand, is also the most 
awarded TVC which bagged the Gold Award and Best 
Campaign Award from TACT, Bronze Award from Asia 
Pacific Advertising Festival and Bronze Award from 
The New York Festival.

KHAN-NA is a means that Double A use to contribute 
a constant additional income to people who need it. 
Double A Paper-Trees help absorb 6.7 million tonnes 
of carbon dioxide from the atmosphere and release 
4.9 million tonnes of oxygen every year according to 
the result of Double A Life Cycle Assessment Study 
or LCA Study.

The LCA study carried out by Double A with the Asian 
Institute of Technology and Chulalongkorn University 
found out that by subtracting the carbon offset from 
the cradle to mill gate carbon footprint, Double A 
is operating in a carbon negative position. A ream 
of Double A reduces 12.5 kg of carbon dioxide 
equivalent from the atmosphere.

Width to height ratio of standard size paper is 1: 
�¥2, this aspect ratio is constant, the sheet can be 
halved sequentially and the same proportion will be 
maintained. Just the same as the quality of Double 
A paper that never changes!
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Brand Awareness

Brand Loyalty

Brand Penetration

’s Brand Milestone

87%
90%

73%

90%

60%

71%

79%

34%

60%

MARKET
2010/11 marks the tenth anniversary of the 
Double A brand. Double A pioneered branding 
of copy paper in a commodity category by 
introducing core brand values that differentiate 
Double A from its competitors:-

Smoothness for jam free copying,
High opacity for double sided printing and
Farm trees for sustainable environmentally 

friendly paper making process.
Double A Brand values have been successfully 

marketed in many markets across Asia with 
resounding acceptance by consumers.

In 2007 Double A launched its consumer 
marketing campaign in the UAE and GCC. The 
campaign was “Squeeze” television commercial 
which was supported by in-store promotions and 
brand awareness activities. 

Double A continued to drive brand values 
through The “Robot” television commercial in 
2010.The key message of both campaigns - you 
can rely on Double A paper for “no jam printing 
and no stress work environment”. Through 
these consistent marketing campaigns Double 
A achieved 96% brand awareness among UAE 
consumers.

Today Double A is recognised for the 
outstanding success of its marketing campaign. 
Double A is the first copy brand to be awarded 
the 2011 Superbrands award for the UAE. The 
singular uniqueness of its “No Jam….No Stress” 

created a new dimension for the copy paper 
category. Today Double A is the only global 
premium copy paper brand.

ACHIEVEMENTS
Double A’s success began from the first sapling 
planted by rice farmers in the Central Plains 
of Thailand. Today Double A’s entire fibre 
requirement is sourced from rice farmers 
planting Double A Trees in the empty ridges 
between their rice paddies. This is Double 
A’s paper from Farmed Trees, the only 
truly sustainable source of fibre that leaves 
natural forests untouched and develops local 
communities.

Double A gave full consideration to building 
a harmonious sustainable relationship with the 
environment. Double A’s water is sourced from 
rainwater collected in Double A’s 36 million 
cubic metre reservoir.

Double A’s mill 
is an advanced 
integrated pulp 
and paper mill. 
The mill generates 
its own energy 
requirements 
from the waste and 
by-product 
from the 
pulp process; 
this is biomass 
energy that is 
a continually 
renewable 
energy source. 

Double 
A’s process 

from fibre source, pulping, paper making 
and packed for delivery to end consumers is 
environmentally friendly.

A Life Cycle Assessment by three leading 
independent institutions has verified that each 
ream of Double A paper absorbs 12.5 kg of 
carbon dioxide.

This beginning has allowed Double A to create 
a paper brand that is recognised for both its 
quality - No jam…No stress and its caring for 
the environment. Double A’s marketing campaign 
has allowed the brand to establish itself with high 
brand awareness and brand loyalty. Consumers 
in 100 countries have given Double A their trust 
and continued loyalty.

HISTORY
Double A was incorporated in 1991and its mill 
began operations in 1995.

In 2000 Double A was launched in Thailand 
and, in 2001, launched throughout Southeast Asia. 
2007 saw the brand move into the Middle East 
and, in 2011, expand its business in Europe, UK, 
Spain ,Switzerland, USA,  Asian region and Africa. 

Double A is the first paper manufacturer to 
undertake intensive studies on its raw materials 
consumption before starting to operate its paper 
factory. Since 1982 Double A has conducted 
research and experiments to create an optimum 
tree strain suited for paper production and the 
climate of Thailand. It succeeded in interbreeding a 
unique Double A Paper-Tree strain which is used 
to produce Double A copy paper. Nine years later, 
its integrated environmentally-friendly mills were 
established and, since then, the double quality 
paper was produced and launched to the market.

PRODUCT
Double A is a premium No Jam copy paper 
suitable for photocopying, printing and general 
office use. Consumers of the world trust Double 
A to deliver on the premium quality characterised 
by the Seven Advantages which are:-
good run ability, 
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