
Connector’s marketing department has 
been particularly aggressive in identifying 
potential business and their sales strategy is to 
concentrate on building relationships. Although 
being highly sales orientated their philosophy is 
to establish partner, rather than client/business 
relationships with all their customers. 

Its unparalleled experience in distribution 
allows Connector to tailor-allocate the number 
of magazines per outlet in order to ensure 
that the majority of complimentary copies are 
picked up within the first 48 hours. Connector’s 
successful distribution strategy guarantees 
advertisers the widest coverage possible and 
constant market research ensures its visibility and 
accessibility to the majority of UAE residents.

RECENT DEVELOPMENTS
In response to the enormous popularity of 
Connector magazine in the hospitality industry, 
and due to Dubai’s demand for a tourist 
guide, Connector Publishing launched Discover     
Dubai in 2005.

Commencing with a complimentary monthly 
circulation of 30,000 copies, Discover Dubai is 
a fully complimentary magazine targeting the 
tourist industry and provides visitors with a 
concise and clear guide to all aspects of tourism 
in the Emirate. Distribution outlets include all 
major Dubai hotels and hotel apartments, where 
the copies are circulated in the rooms and at 
the concierge desks, as well as other tourist 
information centres located in shopping malls, 
business centres, golf clubs and so on.

Discover Dubai is the first fully comprehensive 
and easy to carry tourist guide that is dedicated 
to providing tourists with information on the 
history of Dubai, its culture and traditions, main 
attractions and must-do’s. It also gives an insight 
to the best recreational and shopping facilities, 
along with tips on promotions and the latest 
sporting and entertainment events in town.

Discover Dubai 

has enjoyed an 
overwhelming 
response from 
distribution 
outlets and has 
proven to be a 
great advertising 
medium for 
companies 
targeting tourists 
such as hotels, 

food and beverage and shopping outlets, tour 
companies, real estate companies and other 
business service providers. 

To guarantee 100% credibility to the 
circulation of Discover Dubai it was audited 
from the first issue. The current distribution of 
Discover Dubai is 30,000 and is set to grow 
drastically in order to accommodate the many 
luxury hotels and hotel apartments due for 
completion in the future.

Adding to the portfolio, the recently launched 
www.mydubaiconnection.com is the exciting 
new user-friendly, interactive website for both 
residents and tourists. The website 
features one of the UAE’s 
largest online directories 
and access to the 
Connector and Discover 
Dubai magazines online. 
The website attracts 
heavy traffic, in part due 
to an array of exciting 
competitions and the 
addition of the completely 
complimentary Connector 
Loyalty Card which provides 
fantastic discounts and 
offers on products and 
services across the UAE; 
including hotel stays, food 
and beverage, health and 
beauty treatments, sport and 
leisure activities - including 
concerts and events, schools 
and children’s activities, home 
products and services, shopping and much more. 

PROMOTION
Connector has always been very active in 
promotional events and activities. Being a family 
magazine many of its activities are aimed at 
family entertainment and Connector regularly 
attends events including Taste of Dubai, The 

Pedigree and Whiskas Show and 
weekend community 
markets among others. 
At such events Connector 
Publishing often hosts a 
large dedicated ‘Kids’ Corner’ 
offering a variety of fun and 
educational free activities for 
children attending the events 
with their families. As part of 
its entertainment coverage 
Connector sponsors a variety 
of concerts and shows featuring 
international artists. 

Connector’s ability to reach 
UAE residents and expatriates 
has always played a leading role in 
creating attitudinal awareness and 
Connector is often selected as a 
partner or co-sponsor of various 

health related awareness campaigns and seminars 
such as anti-smoking, Aids and cancer awareness. 
Connector also regularly participates in B2B 
events and exhibitions such as the Media and 
Marketing Show and the Arabian Travel Market.

BRAND VALUES
‘Keeping You Connected’ is the founding principle 
of Connector. Connector has built a reputation 
for quality and reliability since 1991 and has a 
large and loyal readership. The pursuit of quality 
and excellence in business is one of the key 
factors in Connector’s success.

Connector has successfully positioned the 
brand image in the minds of consumers - 
both readers and advertisers. ‘Keeping you 
Connected’ is set in the minds of readers, who 
trust Connector to communicate information 
of interest and quality. Connector looks into 
the future with confidence and guaranteed 
commitment to maintain and enhance its 
product and services and keep both its readers 
and advertisers “connected”.

www.mydubaiconnection.com

Things you didn’t know about
CONNECTOR Publishing

According to a recent readers’ survey each copy of 
Connector is read on average by four people -  
that’s over 160,000 readers a month.

The monthly readership of Connector would fill the 
tennis stadium at The Aviation Club 32 times over.

Complimentary copies of Connector are eagerly 
snatched up by readers within 48 hours of 
distribution to outlets.

Connector has the enviable record of retaining 90% 
of its advertisers on a month to a month basis, 
confirming the high level of customer satisfaction.

Discover Dubai is available in every 4 and 5 star hotel 
in Dubai.

The majority of readers retain their copy of Discover Dubai 
and take it home with them as a souvenir of their stay 
and also to recommend others to visit Dubai.

If each month, every copy of Discover Dubai was 
stacked up, the pile would be as tall as Dubai’s 
Burj Al Arab at 321 metres. 

Connector and Discover Dubai are both printed 
on eco-friendly paper. 
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MARKET
For the last twenty years Connector Publishing has 
been a leading publishing house covering the UAE 
market and enjoying a reputation of being focused 
on quality of production and customer service.

The company’s mission is to provide its 
readers, both residents and tourists, with 
unparalleled and comprehensive information 
on the UAE, and in particular Dubai, and to 
offer local businesses and service providers an 
extremely efficient medium for their marketing 
activities.

“Keeping you Connected” defines the 
philosophy of Connector Publishing’s business, 
which is to bring businesses and consumers 
together, as well as to keep readers updated on 
the latest events, products and services.

Connector has become a ‘must have’ magazine 
amongst the residents of the UAE who rely 
on Connector and the information it provides. 
Monthly events and activities, dining out and 
entertainment, home and garden, beauty and 
health, family and children, sports, fitness and 
leisure are the key sections of the magazine. 
Connector’s Green Page Listings provide an 
extensive and comprehensive directory of the 
numerous, and ever growing, services available to 
consumers in the UAE.

The amazingly rapid growth of Dubai and 
its media infrastructure has brought with it an 
enormous number of publications focusing on 
a range of lifestyles in the UAE. As one of the 
longest established publications, Connector 
continues to lead the market in its field, striving 
to play an important part in the life of the Gulf.

ACHIEVEMENTS
From its humble beginnings, just a ten page 
community newsletter, Connector continues 
to be one of the most dynamic and pro-

active magazines in the UAE. It has been 
awarded Superbrand status for the last eight     
consecutive years. 

Connector is a benchmark for many 
publications in the region and, with its customer 
retention of over 90%, the media and publishing 
industry view Connector with admiration and 
acknowledge its exceptional professionalism.

Over the years Connector magazine’s 
remarkable audience reach has expanded from 
just a few thousand to over 160,000 expatriate 
and local residents from all parts of the 

diversified community of the UAE.
Over the past five years 

Connector’s advertising sales 
have seen an increase of over 
30% per annum and, despite 
the recent global recession, 
Connector has maintained 
its position as the leading 
complimentary monthly magazine, 
with the highest circulation. By 
increasing the print-run and the 
number of distribution outlets (from 
450 in 2000 to over 3,000 outlets in 
2009) it achieved the biggest jump in 
production and coverage figures of all 
the UAE’s complimentary magazines. 

HISTORY
Connector magazine was established in 
1991. The early magazine was based on 

a community newsletter format, had a print run 
of 500, and was circulated to the few expatriates 
residing in Dubai at that time.

At the end of 1996 Lynda Darai took over the 
company and during the first year of ownership 
ran it almost single-handedly. Her vision was for 
Connector to become a fully comprehensive, 
monthly publication that both local residents and 
visitors to Dubai would find invaluable as a one-
stop source of information. She gave Connector 
a new image by introducing fresh ideas in layout 
and editorial content, as well as turning the 
magazine into a fantastic advertising medium.

From a team of three in 1998, Connector 
Publishing now has fully-fledged editorial, 
sales and marketing, design and 
distribution divisions with an extremely 
efficient team of over twenty employees. 

Today Connector magazine has the 
leading edge in ‘connecting people’. 
Communicating monthly news to 
its loyal readers across the UAE, 
the brand goes from strength to 
strength offering its readers accurate 
and reliable information, focusing on 
life in the Emirates and providing 
its advertisers with a high quality 
advertising medium.

PRODUCT
A complimentary monthly guide to the UAE, 
Connector magazine is jam-packed with news 
on events and activities, health and fitness, sport 
and leisure, fashion and beauty, home and family, 
entertainment and dining and much more. 
Connector prides itself on staying current and 
remains a wealth of information for both those 
living in the region, for whom the magazine has 
become invaluable, and for those who are just 
passing through. 

Connector is often the first written 
introduction to the Emirates for newcomers and 
many readers have come to regard Connector 
as a dependable and trusted friend.

Advertisers view Connector as a great 
medium for advertising and Connector readers 
agree that Connector provides them with a 
source of editorial and advertising information 
that cannot be found elsewhere. 

Connector’s editorial team keep their readers 
“connected” by working in collaboration with PR 
agencies and direct clients and are always aware 
of new trends and projects in the UAE. Editorial 
content and layout is assessed on a regular basis 
and the editorial team continue to implement 
fresh ideas and introduce new sections keeping 
the magazine current and dynamic.

Connector is unique in its ability to provide its 
clients with a variety of advertising opportunities 
in terms of various advertisement sizes and 
other creative options such as advertorials, 
bookmarks and gatefolds. Despite the emphasis 
on quality Connector’s advertising rates are 
competitively priced and, given the advantages of 
unparalleled free distribution and complemented 
retail print run, Connector remains the number 
one choice for many businesses.

Professionalism, quality and proven reliability 
are the pillars of the Connector product. 

The editorial department is constantly 
receiving news on the latest developments in 
the UAE market and the marketing department, 
who are always ready to assist their customers 
and attend to their enquiries, work together to 
increase awareness of Connector as a brand.
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